Jewelers of America

CopE of ETHIcs AND STANDARDS OF PrROFESsIONAL CONDUCT

THE INDUSTRY RESOURCE FOR JEWELRY PROFESSIONAL

THE JEWELERS OF AMERICA must have the respect and confidence of the public and the jewelry industry. For this confidence and respect, Jewelers of
Americamembers must maintain the highest possible ethical standardsin their business dealings. Every member of Jewelers of Americamust follow and agreeto the
ethical standards, principles and practices of this association and acknowledge the necessity of compliance for the success of our industry and the Association.
Membersof Jewelers of Americaare expected to keep and maintain the highest possible standards, evenin cases not specifically mentioned or addressed by this Code
of Ethicsand Rules of Professional Conduct and Business Practices. Jawelersof Americamembersrecognize that our industry isdependent on the element of trust for
our success. Members of Jewelers of America protect the welfare of their clients by pursuing their best interest, representing their products and servicesin an honest
manner. They will disclose al information and practice the highest possible degree of professionalism within the industry.

NOW, THEREFORE, BE IT RESOLVED THAT: We, membersof Jewelers of America, signify our bond to these professional standards through adoption
and adherence to The Code of Ethics and Rules of Professional Conduct and Business Practices which represents the guiding principles that govern the conduct
of our members.

Jewelers of America Members are dedicated and committed to maintaining the highest standards of honesty, fairness, professionalism and services. Our Code of
Ethics servesto educate, inspire and unite our members, and form the basisfor specific Rules of Professional Conduct by which all members have agreed to abide.

]ewelers of America Members...

E1. Strive to be good corporate citizens and contribute to the
communities in which they do business when formulating
corporate policies and management decisions.

E2. Strive to improve their professionalism and expertise, as
individuals and as an organization, at al times.

E3. Will conduct their business with honesty, sincerity, truthfulness
and integrity at all times.

E4. Understand the keeping of promises and fulfillment of
commitmentsto all partiesisimportant.

E5. Comply with the letter and intent of all applicable laws, and will
at all times show respect for the property of others.

E6. Advise and deal with every customer, in regard to each transaction,
as they would wish to be advised and dealt with, were they the
customer.

R1. Will strive to protect the industry and inform clients against fraud,
misrepresentation, and unethical business practices.

R2. Must adhere to all federal, state and local laws, including all
Federal Trade Commission Guidelines and Bureau of Standard
Definitions, as they apply to the jewelry industry.

R3. Shall not make statements about a competitor or another member
of the industry, or about the competitors or members' reputation,
merchandise or business practices which that member knows to
be false, misleading, disparaging or defamatory. Nor shall a

member make statements with malice or reckless disregard for
whether they are false, misleading, disparaging or defamatory.

A member may however, truthfully state his or her opinion whether
asked or not, but should fully set forth the basics for this opinion.

R4. Merchandise may not intentionally be misrepresented asto its
nature, authenticity, and/or origin.

R5. Will not engage in any illegal, unethical, false, misleading for
deceptive business practices designed to come within the letter of
the law but will have the effect of deceiving clients or purchasers.

R6. Advertising and selling practices shall be in compliance with the
rules and guidelines set forth by the Federal Trade Commission.

R7. Whose advertising or promotions offer comparative prices or
savings will clearly and conspicuously disclose the basis for
those claims, and will be prepared and willing voluntarily to
substantiate their claims to aneutral party, if challenged.

R8. Fulfill al conditions of their guarantee or service palicies, as
represented to their customers.

R9. Will act in accordance with the spirit and letter of the JA Code of
Ethics and Rules of Professional Conduct and Business Practices
at al times.

R10. Make every effort possible to ensure that we do not deal in the flow
of Conflict Diamonds. We have notified our vendors that we will
not knowingly deal in conflict diamonds and we have trained the
staff of our stores to be as knowledgeable as possible on the issue.



'l Jewelers of America Membership Application Form

Business Information

Name of Firm Applying for Membership

Headquarters Address
City State Zip
Business Phone Business Fax
E-mail Web site
Full Name of Individual Submitting Application Title
Type of Business: (Please check all that apply.)
I Retail Jewelry Store J Leased Department . Other
Number of Outlets (Attach a list of outlets with complete addresses.)

Total number of employees at all locations

Tax ID Number

List Below Three Industry References: (names and addresses)

1z

Year Established

Do you collect sales/use tax?

Payment Information: (Please check all that apply.)

1 My check is enclosed, payable to Jewelers of America, Inc.
U Please charge my: QVisa [ Mastercard O AMEX

Card NumberExpiration Date

Name on Card

Signature

1 | have read and understand the Code of Ethics printed on the back of this form,

Signature Date

The blue portion of this form must be fully complete to apply for membership!

You Must Include:

1 Payment (see dues schedule from your
local partner or contact us)

1 Photo(s) of Inside of Store

J Photo(s) of Outside of Store

J Business Stationery Sample
or Business Card

Please mail your completed application with
supporting documentation directly to:

Jewelers of America
52 Vanderbilt Avenue, 19th Floor
New York, New York 10017
(800) 223-0673 n (646) 658-0246
Fax: (646) 658-0256
contactus@jewelers.org n www.jewelers.org





